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Figure 1. The Application Interface (Image Source:
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How to =xevitalize
Or use tThem more
properly? Not only
urban planners but
also non-skilled
citizens?

How to reduce tThe
long uxrban planning
processes’

—

Not only improve
citizens paxrtici-
pation but also
involve them 1in the
design process?

If Sharing City and
Tactical Uxbanism
are possible solu-
tion? And, 1f yes,
how we use them?

Research Questions

Figure 3. Under the bringe in Stuttgart North (Source: author)
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Researxrch Objectives

/

Create a direct
connection between
the government,
citizens, and all
stakeholdexs.

A tool to design
urban spaces col-
laboratively.

3 Jan 2023)

Figure 4. Stuttgart Hauptbahnhof, Protest (Scurce: wikiwand.com, Accessed on:
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A platform 1in which
they can find the
ongoing projects 1in
thelir neighborhoods
and 1n the whole
City.

A platform that
they can immediate-
ly, transparently,
and explicitly be 1n

touch and communicate

with each other.




Sharing City

YUbexr, the world's 1largest
taxl company, owns no vehi-
cles. Facebook, the world's
most popular media ownerzx,
creates no content. Alibaba,
the most valuable retailer,
has no inventory. And A1zrb-
nb, the world’'s largest ac-
commodation provider, owns
no real estate.”

Tom Goodwin, 2015
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A Shift from Ownexrship
to Accessibility.
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Figure 5. The key secto

(source:

World Economic Foxum, 2017)




Tactical Uxbanism

using:

- shoxrt-texrm

- low-cost, and
Disposable

- Scalable
interventions to
catalyze long=-term

Tactlical Urbanism 1s
all about action. A

citizen-led appzroach
to design nelghbor-

hoods.

city-today.com)

Figure 6-7. Piazze Aperte (Source:



Literature Review

|

Lost Space
Waste Spac
Dead Zone
Junkspacef
Space of U

Urban Void,

THE POWER OF
TEMPORARY USE

DOM
publishers

Phitipp Oswali, Klaws Overmeyer, Philipp Misselwiiz

Figure 8. Literature Catenges (source: Images are taken from the books)




WHAT WAS MY
APPROACH?

Literature
Review

Phase 1

Researxrch

Observation

Pxoblem Gap
Case
Studies
Phase 2
Method

02

Ethnographic
method

Literature
Review
Method

Case Study
Method

Analysis
of the
Data

Phase 3
Solutions

Typology of
Intexventio
Sites

Typology of
Intexrventio

Design and
Prototype

Conclusion



Logic

Case Study

Large-Scale

Medium-Scale

Small-Scale

Case
Studies

Sanctioned

Implementation
Model

Unsanctioned
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Park-
fiction
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The images are taken from

Case Studies (Souzce:
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Figure 9. Selected
the project’s websi

s)



1881 (Source: flickr.com)

Stuttgart Marktplatz,
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Stuttgart
Transition

.de)

1935 (Source: maile-hausverwaltung

Figure 11. Stuttgart Marktplatz,
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Typology of Sites

Space
Type

Charxac-

teristics

Use
Frequency

Potential
Use

Image

Natural /[
Semi natural
urban

Open to all,
indirect re-
lationship to
place of res-
idence, spa-
tial dimen-
sion of the
concrete num-
bexr of users

State
Owned

Seasonal,
Depend on
Weather,
Relatively
depends on
the location

Activates
public spaces
with physical
installations
and perfor-

mances by lo-
cal residents
and artists.

Neckar River,
Wasen
Festival’'s
site in Bad
Cannstatt

Micro/
Macro
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Pxocess

ITntervention

(&

a0

—8
<8
=]

, L
MAINTENANCE & / ;
STEWARDSHIP @\pl Q/QPROJECT PURPOSE
”——.--'"ﬁ. \
/’ \‘\ 1
s & PLANNING ' BRAINSTORM IDEAS @
”’
(@ Q ;
/I o - —
', \\ ,I 04 FIND YOUR PARTNERS GED&G%
/

EVALUATE & \
ADJUST 04. \

4 LONG N
] .—“’ E’ROJECT DETAILS )
TERM >

\
\
L}
\
|
|
]
!
!

— j@b .~ INTERVENTION ﬁ S Iﬁ
e \\ k J ,l Ss

:h] PROMOTION &
9 AWARENESS

/ N\
\\ I, N LIMITATION 5838
@) O % b (=5
b /

g?g PREPARATION &
G% ﬁ?ﬂ DELEGATION

\

S .  DSG | .
"n-_.-. ‘-" PROJECT SCHEDULE

S DESIGN "

®

PROJECT
IMPLEMENTATION

,,ERMITTING @D

4
.-——-’ EFUNDRAISING 2@










TAKE AWAY

Shift from ownexship
to accessibility

Fast-Changing
Urban Fabrics

Millenials ana
Generation Z

05

Invited Participation Vs.
Created Parxrticipation

assemblestudio.co.uk)

The Cineroleum (Sourcec:

Figure 14. Community Volunteers,




“Cities have the capability
of providing something for
everybody, only because,
and only when, they arzxe
created by everybody.”

Jane Jacobs

THANK
YOU

city-today.com)

Figure 15-16. Piazze Aperte (Source:
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